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Doing Well by Doing Good 

Using Mobile Medic technology, Nepali women work through Nyaya Health to provide data-driven health care to Nepal’s rural poor. ©  Nyaya Health 

W  hat is social entrepre-
neurship? Employing 
tactics from govern-

ment, civil society and the private  
sector, social entrepreneurship  
seeks to address social issues  
through collaborative creation  
and widespread adoption of new 
solutions.  
 Social entrepreneurs see social  
issues as opportunities to create 
positive change. They aim to  
achieve this change by develop-
ing innovative yet pragmatic  
solutions—new products, ser-
vices or processes—that funda-
mentally alter and improve the 

status quo. Such solutions are  
capable not only of reaching more  
people but also of sustaining
themselves financially. That is, 
while social entrepreneurs seek 
to create social value, they also  
generate financial value to rein-
vest in their venture, thereby
expanding it to help more people. 
 Just as entrepreneurship is vital  
to the economy, social entre- 
preneurship is vital to society. 
By tackling social issues and 
achieving scalable, sustainable  
impact, social entrepreneurship 
can create a more equitable soci-
ety. By providing innovative  

needs, social entrepreneurs can 
help spur sustainable human and  
economic development.  

How Is Social  
Entrepreneurship   
Different? 
Social entrepreneurship differs 
from  traditional entrepreneurship  
in many ways. One key way to dis-
tinguish a traditional entrepre-
neur from a social entrepreneur 
is through the goal he hopes to 
achieve. While the traditional 
entrepreneur aims to create a 
product, service or process for 
which a consumer will pay, the  

Matan Yankin Nepal ne, ke amfani amfani da fasahar Harkokin Kiwon Lafiya ta zamani, a 
Harkokin Kiwon Lafiyar 'yaya, domin wadata al’ummar yankunan marasa galihu, na Yankin na 
Nepal da harkokin kiwon lafiya. © Nyaya Health.

Menene harkar kasuwancin kyautata jin da]in rayuwa? Shine 

gwamnati ta samar ~ullo da dabarun samar da aiki, da gudanar da 
harkokin  }ungiyoyin al’umma da na kamfanoni, da kakkafa harkokin 
kasuwancin kyautata jin da]in rayuwar al’ummar da za su magance duk 
wani al’amarin }unci, ta hanyar ha]a hannun }ir}irowa da kuma ya]a yin 
amfani da sababbin hanyoyin dabarun warware al’amurra. Kasuwancin 
kyautata jin da]in rayuwa, na kallon duk wata damar da za ta ~ullo da canji, 
mai ma’ana, to, shine kyautata jin da]in rayuwa. Manufarsu ita ce, ta cimma 
burin wannan canjin, ta hanyar inganta }ir}ire-}ir}iren da suke da matu}ar 
amfani, ga samar da mafita — kamar sababbin kayayyaki, ko kuma bin 
sababbin hanyoyi — wannan kuma shine tushen canjawa da kuma inganta 
mafari. Irin wannan mafitar, na da }arfin da, ba wai ma kaiwa ga ]imbin 
jama’a ba, ka]ai, har ma ]orewar darajar irin ku]a]en da suke da su. 
Wannan ya kuma nuna cewa, a yayinda ake neman harkar kasuwancin 
kyautata jin da]in ta ~ullo da wata hanyar kyautatawa, haka samar da 
ku]a]e ke da darajar sake zuba jari ga harkokin ciniki, abinda kuma ke }ara 
fa]a]a taimaka wa jama’a ke nan.



Kamar kuma yadda harkokin kasuwanci ke da muhimmanci ga tattalin 
arziki, haka harkokin kasuwancin kyautata jin da]in jama’a ke da 
muhimmanci ga al’umma. Muddin aka magance al’amarin jin da]in rayuwa, 
da kaiwa, wani matsayi, da kuma ]orewar mafita, to, harkokin kasuwancin 
kyautata jin da]in rayuwa na iya }ir}iro da }arin damar daidaita al’amurran 
al’umma.

Idan aka wadata irin wa]annan abubuwan da ake bukata, to, harkokin 
kasuwancin kyautata jin da]in rayuwa na iya taimakawa ga hanzarta tallafa 
wa ci gaban bil adama da tattalin arziki.

Ta yaya Harkar Kasuwancin Kyautata Jin 
Da]i ta Bambanta? 

Harkokin kyautata jin da]in rayuwa sun bambanta, ta hanyoyi da dama. 
Babban hanyar ita ce, ta bambanta hanyar kasuwancin da aka saba, daga 
harkar kasuwancin kyautata jin da]in rayuwar, ta hanyar irin burin da ake 
son cimmawa. Yayinda harkar kasuwancin da aka saba ke han}oron fito da 
wani abu, ko gudanar da aiki, ko kuma hanyoyin yinsu, a inda mai saye zai 
saya, to, harkar kasuwancin kyautata jin da]in rayuwa na han}oron ~ullo da 
kayayyakin ne, da hanyoyin gudanar da su, daga duk wani al’amarin da 
al’umma za ta amfana. Asali ma, harkar kasuwancin da aka saba yi, na 
kwana da ~ullo da harkokin ciniki masu daraja, yayinda harkar kasuwancin 
kyautata jin da]in rayuwa ke ~ullo da darajar kyautata jin da]in rayuwar.

Bugu da }ari, a bisa ga irin }o}arin da kasuwancin kyautata jin da]in 
rayuwa ke yi ne, kamar na rigakafi da kuma warkar da cutar }anjamau, ake 
samun sakamakon nasarorin da suka fi samar da amfani. Yayinda nasarar 
harkokin kasuwanci a duniya ta zama wata kafar }ara zuba jari, to, ke nan 
harkar kasuwancin kyautata jin da]in rayuwa, na iya kasancewa al’amarin 
ceton rayuka — hakika, wannan zai inganta al’amurran duniya.

Aikin harkar kasuwancin kyautata jin a]in rayuwa, sun kuma bambanta da 
na duk wata }ungiyar al’umma. A lokacin da masu hannu da shuni, da masu 
fafitikar kyautata jin da]in rayuwa, da }ungiyoyin al’umma, masu zaman 
kansu, (NGOs), ke aiki, domin }ir}iro da martabar kyautata jin da]in, sukan 
samu kaiwa ga burin haka, ta hanyoyi da dama.

Masu hannu da shuni da masu fafitikar, kan yi amfani da kwarjininsu — ya-
Allah ta hanyar irin gudunmawar da suke bayarwa, ko kwarjinin siyasa, ko 



kuma matsin lamba — wajen ~ullo da martabar kyautata jin da]in rayuwar. 
{ungiyoyin NGOs na wadata kayayyaki da ayyuka, da gudanar da yin 
amfani da su, daidai yadda matsayin al’umma yake, domin tabbatar da 
martabar harkar kyautata jin da]in rayuwa. Amma, harkar kasuwancin 
kyautata jin da]in rayuwar ya wuce dukan yadda ake zato:

Suna }ir}iro da martabar kyautata jin da]in rayuwar, ta hanyar fito da 
mafitar dake tabbatar da sabo — kuma ingantanccen — tushe. Kuma, 
maimakon bayar da ku]a]e, ta hanyar gudunmawa, ko sake kashe ku]a]en 
da suke samu, ga harkar ta kasuwancin kyautata jin da]in rayuwar, a cikin 
gudanar da harkokinsu.

Alal misali, Camilo Jimenez, wani matsayin ]an kasuwa, a {asar Colombia, 
ya lura cewa, ana iya sake sarrafa, a}alla, }asa da kashi 20, cikin 100, na 
sharer da ake da ita, a yankin Kudancin Amirka. domin kuma sake 
sarrafawar da taimaka wa marasa galihu, sai Jimenez ya kafa wani kamfanin 
gungun shagunan hul]a, mai suna Ecopuntos, da yake janyo hankulan 
mutane, da su sake sarrafa sharer, domin samun abin masarufi. Masu 
shagunan na kamfanin Ecopuntos suna samu ku]i ta hanyar sake sayar da 
sharer da aka sarrafa, da kuma mayar da ku]a]en ga harkokin da suke yi, ta 
hanyar sayen }arin shaguna. Domin sanin alfanun dake tattare, ga zama mai 
harkar kyautata jin da]in rayuwar, kamar Jimenez, a duba labarin dake gefen 
shafi.
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Doing Well by Doing Good 

Above, left: A woman uses an Ecopuntos interactive kiosk in Colombia to recycle a bottle and earn points toward a prize. © Ecopuntos. Above, right: Derreck Kayongo 
shows off soap created through his Global Soap Project, a venture that recycles used soap from hotels into new soap for people without access to it. © AP Photo. 

social entrepreneur aims to create a 
product, service or process from 
which society will benefit. In essence, 
traditional entrepreneurs aim to 
create commercial value where 
social entrepreneurs aim to create 
social value. 

Furthermore, because social entre-
preneurs are tackling issues such 
as the prevention and treatment 
of HIV/AIDS, the outcomes of their 
success can be more rewarding. 
While a success in the business 
world can mean more money for 
investors, success in social entre-
preneurship can mean saving lives 
—and fundamentally improving 
the world. 

The work of social entrepreneurs 
also differs from that of civil soci-
ety organizations. While philan-
thropists, social activists and non-
governmental organizations (NGOs) 
also work toward the creation of 
social value, they achieve that 
social value in different ways. 

Philanthropists and social activists 
use influence—whether from finan-
cial contributions, political clout 
or public pressure—to create social 
value. NGOs deploy products, ser-
vices or processes within the status 
quo to create social value. But social 
entrepreneurs go above and beyond: 
They create social value by gener-
ating innovative solutions that 
establish a completely new—and 
improved—status quo. And rather 
than funding through donations, 
social entrepreneurs reinvest their 
revenue into their ventures. 

For example, Camilo Jimenez, a 
young entrepreneur from Colombia, 
noticed that less than 20 percent of 
daily waste is recycled in Latin 
America. To encourage recycling and 
help those living on low incomes, 
Jimenez developed Ecopuntos, a 
network of interactive kiosks that 
entice people to recycle by reward-
ing them with prizes in exchange 
for their trash. Owners of Ecopun-
tos kiosks make money by resell-
ing the recycled material and can 

reinvest that money into the ven-
ture by purchasing more kiosks. 
To see if you have what it takes 
to be a social entrepreneur like 
Jimenez, check out the sidebar. 

Could You Be a Social  
Entrepreneur? 

• Are you perceptive? Can you see 
an opportunity for change when 
others see a stubborn social issue? 

• Are you determined? Can you 
devote your life to pursuing this 
opportunity for change? 

• Are you innovative? Can you 
develop new yet practical solutions   
to solve this social issue? 

• Are you courageous? Can you 
withstand the wear and the risk  
of repeated failure? 

• Are you results -oriented? Can you 
establish measurable outcomes,  
using data to refine your approach  
and enhance your impact? 
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U N I T E D  S TA T E S  D E P A R T M E N T  O F  S TA T E  
B U R E A U  O F  I N T E R N A T I O N A L  I N F O R M A T I O N  P R O G R A M S  

A sama, a hagu: Wata mata ce, ke amfani da shagon hul]ar, na kamfanin Ecopuntos, a {asar 
Colombia, domin sake sarrafa kwalabe, domin samun abin masarufi. An samu hoton ne daga 
Kamfanin Ecopuntos. A hannun dama kuma: Derreck Kayongo ne, ke nuna irin sabulun da ya 
}ir}iro, a kamfaninsa, mai suna Global Soap Project, wata harkar kasuwancin sake sarrafa 
sabulun da ake amfani da shi a gidajen otel, don sake yin wani sabon sabulun da jama’a ba su 
samun damar yin amfani da shi. An samu hoton ne daga Kamfanin Dillancin Labaru na © AP.



Kana Iya Yin Kasuwancin Kyautata Jin 
Da]in Rayuwa?

• Kana da zurfin tunani? Za ka iya hango wata damar kawo 
canjin da saura jama’a ke tsammanin tana da wuya ga harkokin 
kyautata jin da]in rayuwa?

• Za ka iya daurewa? Za ka iya sadaukar da rayuwa wajen 
neman wannan damar da za ta kawo canji?

• Kana da basira? Za ka iya ~ullo da wata sabuwar 
tabbatattar darajar magance rashin jin da]in rayuwa?

• Kana da kumari? Za ka iya daure gajiya da kuma 
ha]urran rashin samun nasara, akai-akai?

• Kana daga cikin masu haifar da sakamako? Za ka iya 
samun jarin ba-zata, ta hanyar yin amfani da masaniyar zamani, 
domin kyautata hanyoyinka, da kuma inganta abinda ka ke yi?

 OFISHIN TSARE-TSAREN WATSA LABARUN DUNIYA NA 
GWAMNATIN {ASAR AMIRKA


